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I. Introduction  
 

For a long time, digital content creation has been something of a de facto tax haven. Creators 
could earn from ads, sponsorships, or subscriptions, and much of it flew under the radar. While 
income is, in principle, taxable, previous tax laws did not expressly recognize earnings 
generated through digital content creation. 
 

As a content creator, you might already have heard recent discussions around taxing income 
earned through digital platforms. This update walks you through what qualifies as digital 
income, the applicable tax rates, how the tax may be paid, and a few key points you should be 
aware of. 
 

II. What Counts as Digital Content Income 
 

If you collaborate with a brand on a post, the law now treats that as advertising or sponsorship 
income. Sign a brand deal and receive payment, whether in cash or even in the form of a free 
“give-away” product, in exchange for a shout-out, that may count as affiliate marketing, brand 
agreements, or payment in kind. 
 

If your followers subscribe for exclusive content or contribute to a crowdfunding campaign, 
those are treated as subscription fees and crowdfunding income. If you sell your own 
merchandise, digital guides, or even T-shirts, those are considered sales of digital or physical 
goods. 
 

All of these now fall under the legal category of “income from digital content creation.” 
 

In simple terms, if you are making money, or receiving anything of value, because of your digital 
content, the tax authority could recognize that as taxable income. 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

III. Applicability of Tax 

 
Whether content creation is your side hustle or your full-time business, the income now falls 
within the tax system. The applicable tax rate depends largely on how much you earn and how 
regularly you engage in content creation. 
 
If you are regularly creating content with the intention of making a profit, your activity will be 
treated as business income. 

 
 
 
If the above conditions are not met, the activity will not be treated as a business income. 
However, the income will still not be tax-free. In such cases, the earnings will be categorized 
as “other income” category, which is taxed at a flat rate of 15%. 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

IV. Applicability of Tax 
When you earn income from digital platforms you now have certain tax obligations. 

 
 
The good news is that business-related expenses may be deductible. This could include things 
like internet costs, space leased for shooting, equipment used for content creation, and other 
related expenses, which may help reduce your overall tax exposure. 
 
A Draft Income Tax Regulation has recently been prepared and circulated. It sets out the 
obligations of digital content creators, including the minimum threshold for tax applicability, 
filling periods, record keeping, and the types of benefits recognized as income. The Draft 
specifies that the place where the bank account of the digital content creator is set up will not 
affect tax determination. It also requires digital content platforms to disclose relevant 
information to the tax authority. 
 
Though further details on the implementation of these provisions are expected through 
regulations and directives, which are yet to be issued, tax obligation on content creation applies 
on all income that was derived as of July 8, 2025. 
 

 

 

 



 

 

 

 

 

 

 

 

 

 

 
 

 

Disclaimer: This information is intended as a general overview and discussion of the subjects dealt with.  
The information provided is accurate as of the day it was posted; however, the law may have changed 
since that date. This information is not intended to be, and should not be used, as, a substitute for taking 
legal advice in any specific situation.  Mehrteab & Getu Advocates LLP is not responsible for any actions 
taken or not taken based on this information.  Please refer to the full terms and conditions on our 
website. 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 
  Founded by Mehrteab Leul Kokeb, Mehrteab and Getu Advocates LLP (“MLA”) is a leading full-service law office in Ethiopia,  
   and has over 20 years of experience advising and representing clients on wide range of legal 

 issues concerning business and investment in the country. 
 

MLA’s clients range from start-up companies to government entities and multinational 
corporations, such as Coca Cola and General Electric (GE). 

 
Committed to providing the highest quality of legal services, MLA offers its clients a 
personalized environment to build mutual trust as well as understand their objectives and cost concerns.       
The clients of MLA are guaranteed to receive legal services which are underpinned by the basic pillars of 
professionalism and excellence. MLA maintains a staff of highly trained legal professionals who work round  
the clock to meet clients’ needs and expectations. 

  
MLA’s primary focus is to optimize clients’ investment based on compliance driven legal strategies, and  creative 
options. MLA lawyers work very closely with their clients to proactively structure deals in the best interest of the 
clients, drawing from the rich experience the office has developed over the many years. 

 
We advise businesses on numerous operational and ownership issues, and assist them in anticipating 

Issues that may arise in pursuing their business and corporate strategies. Whether it is drafting or negotiating contracts, 
advising on structuring deals, or handling mergers and acquisitions, our lawyers possess the required expertise and 
experience to help our clients achieve their goals 
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